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Jerry Lewis 





“Hook, Line & Sinker” is a 
Jerry Lewis production, starring 
Jerry Lewis in Technicolor at 
TRO ns Theatre. The comedy, 
a Columbia Pictures release, co- 
stars Peter Lawford as Scott 
Carter and lovely, blonde Anne 
Francis, and it marks the first 
time either has appeared on the 
screen with the talented Jerry. 

Which, for Jerry Lewis, is 
something worth commenting 
on. He probably puts more faith 
in his cast and crew, and in their 
value to the over-all results of 
filming, than any other producer 
in Hollywood And his record of 
screen success bears out the 
benefits of working with people 
who know him, and whom he 
knows. 


“Hook, Line & Sinker,” has 
Jerry playing a hapless insur- 
ance agent who is the life of the 
party, even if it kills him (as his 
wife and best friend earnestly 
hope). George Marshall, who di- 
rected Jerry in one of his great- 
est hits, “The Sad Sack,” direct- 
ed “Hook, Line & Sinker.” 


The film’s associate producer, 
Joe Stabile, served in that ca- 
pacity on all pictures Lewis has 
made in the past seven years, 
and as production supervisor on 
the Lewis television show. 


The “Hook, Line & Sinker” 
cinematographer, Wally Kelley, 
also was on “Three On a Couch” 
and “The Big Mouth,” other Jer- 
ry Lewis comedies for Columbia. 


Assistant director Hal Bell is 
a long-time Lewis associate who 
was made first assistant director 
for “Hook, Line & Sinker,” his 
initial assignment in that impor- 
tant category. Cary Manoogian, 
head grip on the comedy, was 
with Lewis on more than 10 of 
his recent films. The same is true 
of “Candy” Flanagin, special 
effects; Jack Stone and Joe Di- 
Bella, makeup artists; Rusty 
Wiles, film editor; Al Overton, 
Sr., sound mixer; Dick Rubin, 


Anne Francis, who played one 
of Florenz Ziegfeld’s most glam- 
orous American Beauties in 
“Funny Girl,” appears in “Hook, 
Line & Sinker” at the 
Theatre as a “typical” suburban 
American housewife. The word 
“typical” is in quotes because in 
the course of the Jerry Lewis 
comedy, she two-times husband 
Jerry, involves him in a globe- 
girdling pursuit of pleasure 
which leaves him hopelessly in 
credit-card debt, while she en- 
joys romantic, and well-financed, 
dalliance with Peter Lawford, 
his presumed “best friend.” 

“Hook, Line & Sinker” is Miss 
Francis’ first feature film com- 
edy, and she found herself en- 
joying every minute of it. In 
fact, even after she had com- 
pleted her scenes in the film, 
she regularly returned to the set 
to watch the later action. “I had 
a lot of fun on this picture,” she 
said. “So much fun that I hate 
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Anne Francis 
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Peter Lawford 


Peter Lawford does not often 
play a screen villain, a fact 
which adds to the fun of his per- 
formance in “Hook, Line & Sink- 
er,” the Jerry Lewis comedy also 
co-starring Anne Francis at the 
ee. os". Theatre in Technicolor. 
Lawford’s villainies in the Co- 
lumbia Pictures release involve 
Lewis in considerable and con- 
stantly hilarious hot water. 

The London-born actor plays 
Jerry’s “best friend,’ a doctor 
whose interest in Jerry’s suburb- 
an wife is wholeheartedly re- 
ciprocated by that lovely blonde. 
Together, he and Miss Francis 
cook up a pleasant scheme to 
remove the hapless husband. 


As Jerry’s doctor, Lawford 
assures him he only has a few 
months more to live. As Jerry’s 
thoughtful, generous wife, Anne 
persuades him to use the family 
credit cards on a_ worldwide 
spending spree. The fun of “Hook, 
Line & Sinker” lies in Jerry’s 








(Mat IA; Still No. 8) Jerry Lewis is 
an unhappy life-of-the-party in this 
scene from “Hook, Line & Sinker," 
new Columbia Pictures comedy release 
co-starring Peter Lawford and Anne 
Francis. "Hook, Line & Sinker" was di- 
rected by George Marshall, in Techni- 
color, with Lewis as producer. 


property master; Guy Verhille, 
men’s costumer, etc. 

Dick Stabile, who composed 
and conducted the music for the 
comedy, was band leader behind 
the old night club team of 
Martin and Lewis, 20 years ago. 

As with all Jerry Lewis pic- 
tures, the filming of “Hook, Line 
& Sinker” was marked by pleas- 
urable fun for the cast and crew. 
Lewis contends that a company 
happy in its work, without the 
usual tensions common to film- 
making, is a company that will 
not only put forth a little extra 
effort, but will enjoy doing it. 

And that is borne out in 
“Hook, Line & Sinker” as well 
as by past Lewis films. 





(Mat 2B; Still No. 42) As a would-be playboy on an international 
pursuit of pleasure, Jerry Lewis has little trouble persuading a 
Portugese innkeeper that a walletful of credit cards is better than 
a walletful of money. It's a scene from the new Jerry Lewis comedy 
"Hook, Line & Sinker," now Columbia Pictures release co-starring 


to leave.” She had a taste of 
comedy when she played the first 
female private eye on television, 
“Honey West,” a role which won 
her a Golden Globe award. 


Star Trio 
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Jerry Lewis stars and Peter 
Lawford and Anne Francis are 
co-starred, in “Hook, Line & 
Sinker,” new Columbia Pictures 
release at the ...... Theatre in 
Technicolor. The three appear to- 
gather in only one scene, al- 
though “Hook, Line & Sinker” is 
a “triangle” picture. 

The comedy is based on the 
fact that Miss Francis, as Jerry’s 
wife, and Lawford, as his “best 
friend,’ have romantic ideas 
which do not involve Jerry. They 
concoct a plot which sends him 
off on a globe-girdling pursuit 
of pleasure, thus putting him 
hopelessly in debt — the first 
man to try to take it with him! 


(Mat IC; Still No. 22) Jerry Lewis em- 
barks on a spectacular “heart attack" 
with the aid of Peter Lawford, his best 
friend and doctor, in "Hook, Line & 
Sinker,'' Columbia release in Techni- 
color with Anne Francis co-starred. 


(Mat 1B; Still No. Pub 2) Anne 
Francis co-stars with Peter Lawford in 
support of Jerry Lewis in the new 
Lewis comedy, ‘Hook, Line & Sinker," 
Columbia Pictures release in Techni- 
color. Miss Francis plays the comedi- 
an's wife, who likes their doctor's 
bedside manner better. 


Comedy Title 


“Hook, Line & Sinker” is not 
about fishing, although there are 
scenes in which star Jerry Lewis 
poses as the owner of a fishing 
boat in Chile, no less! Jerry 
plays an insurance salesman in 
the Columbia release at the 
in Technicolor. The film 
title concerns itself with the 
gullible manner in which Jerry 
accedes to the schemes of his 
wife and his best friend, co-stars 
Anne Francis and Peter Law- 
ford, when they help him charge 
a fortune on a globe-girdling 
pursuit of pleasure. 
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transformation from suburban 
home-body to international play- 
boy, charging a fortune on credit 
cards and becoming the first man 
to try to take it with him. The 
fun of “Hook, Line & Sinker” 
also lies, in part, in the manner 
in which Lawford plays straight 
man, even if he is a deep-dyed 
villain, to the frenetic Jerry. 
George Marshall directed the 
comedy, with Lewis as producer. 


Advance Notice 


“Hook, Line & Sinker,” star- 
ring Jerry Lewis, opens ..... at 
the ee eoc ae Theatre in Techni- 
color.. Co-starred with Lewis in 
the Columbia Pictures release 
are Peter Lawford as_ Scott 
Carter, and Anne _ Francis. 
George Marshall directed and 
Jerry Lewis produced the new 
comedy. Rod Amateau penned 
the screenplay from a story he 


had written with David Davis. 





Peter Lawford, in background above, and Anne Francis. 





[Mat 2A; Still No. 38) Jerry Lewis stars in "Hook, Line & Sinker" 
as a suburbanite persuaded by his wife, co-star Anne Francis, to 
embark upon a globe-girdling pursuit of pleasure—financed by 
credit cards. The Columbia Pictures release in Technicolor also 
co-stars Peter Lawford as the family doctor who helps Anne turn 
the hapless Jerry into an international life-of-the-party. 
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Jerry Lewis, whose latest starring vehicle is “Hook, Line & 
Sinker," a Columbia Pictures release in Technicolor, is one of the 
most successful performers in the history of show business. Not 
generally known, however, is that the very first record he made 
sold close to 2,000,000 copies! 


* * * 


The distinction of playing the first female private eye on 
American TV goes to Anne Francis, who currently co-stars with 
Jerry Lewis in “Hook, Line & Sinker,"’ Columbia Pictures release in 
Technicolor. 

In 1965, Anne made a pilot for Four Star-ABC-TV that resulted 
in the hit series, ‘Honey West.'’ Anne won a Golden Globe award 
as most popular TV actress for her ''Honey West'' performances. 

* * * 


George Marshall, whose career as director goes back to the 
early silents, is re-united with comedian Jerry Lewis on the star's 
latest vehicle, ‘Hook, Line & Sinker,'' a Columbia Pictures release 
in Technicolor. Marshall previously directed Jerry Lewis in his 
smash comedy hit, "The Sad Sack.'' Marshall began with the 
legendary Ruth Roland serials and continued through such films 
as ''Destry Rides Again," "The Goldwyn Follies," a segment of 
"How the West Was Won" and "The Mating Game," among 
others. 


When he was 15, Jerry Lewis, who stars in "Hook, Line & 
Sinker," a Columbia Pictures release in Technicolor, perfected a 
comedy "record'' act, pantomiming and silently mouthing the 
lyrics of songs played on a phonograph off-stage. He tried-out 
his act at Brown's Hotel in Loch Sheldrake, N. Y., where he was 
working as a bellboy and where his father was the emcee. 

The routine proved so funny that Irving Kaye, a comedian 
then working for the elder Lewis, helped the boy to get some 
bookings. 


Kaye was promptly fired for helping Jerry move into show 
business, and he was just as promptly hired by Jerry as a traveling 
companion and road manager. 

After more than a quarter of a century, Kaye still is on the 
Lewis payroll. 

* * * 

Peter Lawford, who co-stars with Jerry Lewis in ‘Hook, Line 
& Sinker," the Columbia Pictures release in Technicolor, was trav- 
elling with his parents in Florida when World War Il froze their 
funds. Lawford promptly went to work as a parking lot attendant 
at the exclusive hotel where he had beenn staying as a quest. 


He saved enough money from this job to buy a one-way ticket 
to Hollywood where he worked as an usher at the Westwood 
Village Theatre, in which many of his later hits were previewed. 
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‘HOOK. LINE & SINKER’ CONTEST OFFERS 


FABULOUS-VACATION PRIZES! 


Three fabulous one-week vacations—three fabulous first prizes!— 
are offered in the Garcia-Jerry Lewis "Hook, Line & Sinker’ sweep- 
stakes contest. Each of the first prizes is for two people, of course. 
There are, as noted, other prizes. The Garcia Corporation, one of 
the world's largest and most widsly-distributed fishing tackle com- 
panies, is handling the contest. Theatre showman should work closely 
with department and sporting goods stores handling the Garcia 
line, helping them to promote the contest. 


e Local contests, with promoted 
merchandise and guest ticket priz- 
es, publicized in stores’ advertis- 
ing, windows, radio and television 
programs, etc. 


e Display of such "Hook, Line & 
Sinker" fishing-tackle stills as Still 


Shown here is the full-page, full-color advertisement the Garcia 
Company is using in the April issue of ''Field and Stream" and the 
May issue of "Outdoor Life.'' Adaptations of this ad have also been 
made into coop newspaper ad mats and counter cards, entry blanks, 
store price tags and special Jerry Lewis posters. Garcia also is dis- 
tributing to all its dealers a special Hook, Line & Sinker" contest kit. 


FOR YOUR INFORMATION: 


Full contest details are contained in the reproduced advertisement 
. . Contestants are simply required to guess the 


and on the poster. . 


number of Mitchell fishing reels (a Garcia product) produced in the 
10 year period ending June 30, 1969... . Contestants obtain special 
entry blanks from fishing tackle dealers, and mail entries to the Garcia 
company. ... The contest closes midnight June 30, 1969. 


Jerry Lewis On TV! 
Millions of television viewers heard Jerry 
Lewis plug the comedy on one of his recent 
NBC-TV network shows. Work with program 
directors now on contests and other tie-ins, 
and arrange for your ‘Hook, Line & Sinker"’ 
message to be carried before and during the 
broadcast of earlier Jerry Lewis films. 


Television Featurette 


[6mm and color! Made by Jerry Lewis on 
"Hook, Line & Sinker’ location! This special 
featurette is useful for television, and for 
back-light projection, and it can be obtained 
by writing direct to: Exploitation Depart- 
ment, Columbia Pictures Corp., 711 5th 
Ave., New York, N. Y. 10022. 





ACCESSORIES 


THREE SHEET e 40x 60, 24x 60, 


e 
e ONE SHEET 24 x 82, 30 x 40 
e REGULAR TRAILER e TITLE DISPLAY 
e INSERT CARD e HI-RISE STANDEE 
e 22 x 28 e STILL SETS 
e EIGHT II x 14's (Color and B/W — 
e TV TRAILERS Color, for lobby and 
e RADIO SPOT store displays; B/W 
e UTILITY MAT still for newspaper 
e WINDOW CARD planting) 

Order From 


National Screen Service 








Nos. 7, 10, 38 and 58. Still No. 58, 
showing Lewis boating a sailfish, 
can also be used in travel and 
men's shop windows. 


e Newspaper stunts, including fish- 
ing tourneys .using Garcia equip- 
ment. 


Radio Interview! 


With Jerry Lewis, natch! This interview is 
being aired by almost 850 stations across the 
country via Dick Strout's "Hollywood Pro- 
files’ program. Check the stations in your 
territory! If this Hook, Line & Sinker'' inter- 
view with Jerry Lewis has been broadcast, 
arrange for re-broadcast with theatre and 
playdate credits. If it hasn't been heard, and 
station wants to use the interview disc, order 
it FREE from: Dick Strout, Inc. 
P.O. Box 907, Beverly Hills, Calif. 


TV Trailers! 

a 
A set of three television trailers is available 
for your "Hook, Line & Sinker" television 
campaign—one 60-second, one 30-second 


and one |0-second spot! Order from Nation- 
al Screen Service. 


Radio Spots 


Set of three—one 60-second, one 30-second, 
one 10-second—all selling Jerry Lewis and 
"Hook, Line & Sinker" with the exuberance 
they deserve! Order from National Screen. 


Regular Trailer 


Enough to make any audience want to see 
Jerry Lewis in "Hook, Line & Sinker"! This 
trailer should be used through several attrac- 
tion changes, in advance of playdate. Order 
from National Screen Service. 


$8 for 


17 x 22 CONTEST POSTER 


"Hook, Line & Sinker" theatre showmen may obtain 
these Garcia-Jerry Lewis Contest posters FREE — 
as long as the limited supply lasts — by writing 
direct to: Exploitation Department, Columbia Pic- 
tures Corp., 71 1 5th Avenue, New York, N.Y. 10022. 
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FOR YOUR FURTHER INFORMATION: 


Jerry Lewis uses Garcia fishing tackle in a number of "Hook, Line 
& Sinker’ scenes; useful stills are listed above. If your theatre plays 
"Hook, Line & Sinker" after the close of this contest, tie-ups with 
local Garcia dealers—and contests involving local fishing enthusiasts! 
—are still possible and should be sought. Work with fishing or sports 
page editors as well as Garcia dealers. 


Title Tie-Ins 


e A deejay can conduct a "' ‘Hook, Line & 
Sinker’ Fish Story'’ contest, with entrants 
sending in tall tales of fishing experiences on 
postcards. Prizes can go to those whose 
stories are read on the air. 


e For a street bally, send a pretty girl 
through town wearing fishing gear—wading 
boots, old hat with fishing flies, carrying a 
basket creel and a fishing rod from which 
hangs cut-out cardboard fish, with credits. 


e Local stores can feature the title in dis- 
plays: "You'll Fall 'Hook, Line & Sinker’ For 
These New Fashions!"', "There's Nothing 
Fishy About Our 'Hook, Line & Sinker’ Bar- 
gains!" Restaurants featuring sea food 
should plug the title in all advertising. 


Credit Cards 


e In “Hook, Line & Sinker,"" Jerry Lewis en- 
gages in a wild, global spending spree, 
charging everything to credit cards. Go 
after a newspaper/radio/television contest 
for promoted prizes, in which contestants 
send in 100-word statements on what they 
would do with an unlimited credit card good 
for just one month! 


e Use Still No. 42, picturing Jerry Lewis dis- 
playing a number of credit cards, for tie-ups 
with stores around town. 


e A contest could offer guest tickets to 
patrons showing the greatest number of 
credit cards at the theatre, with newspaper 
photo coverage and a story on the increasing 
use of credit cards instead of cash. 


PRINTED IN U.S. A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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